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A snapshot of our work



Denimsmith #NorthSideStory

Denimsmith are a collaboration of skilled makers with
over two decades of denim-craft. Very proudly located

in Brunswick East, they came to us with a brand vision
that encapsulated quality Australion made denim and
Melbourne's vibrant northern suburbs. We designed their
visual identity and the complete look and feel for their
brand in all its expressions from product labelling and press
advertisements to website design and outdoor poster
campaigns. This vision further evolved to include a video
series called ‘North Side Story’ featuring like-minded local
business.

What we did

« Brand Visual Identity

« TVC Strategy & Art Direction

- Brand Identity Development

«  Website Content, Design & Development

« Marketing Collateral Content, Design & Artwork
- Outdoor advertising

» denimsmith.com.au


https://www.youtube.com/watch%3Fv%3Ddyhi61mvYUg
http://denimsmith.com.au
http://www.directmm.com.au
https://youtu.be/dyhi61mvYUg
https://youtu.be/7jEPBDDj8LU

Salt Brewing Co. 2026 Australian International Beer Design Awards

A well established, widely acclaimed pub in Airey’s Inlet - 3Silver and 2 Bronze medals in the Labels / Surface Graphic
on the Great Ocean Road commenced brewing its own (Best Design) Category

beer in 2015. The product is outstanding and we were
lucky enough to be given the opportunity to develop
the overall brand for Rogue Wave Brewing Co. and their
evolution in to Salt Brewing as well as the identities for
each of their locally brewed beers (after a small tasting
of course).

OURNEp _QURNER
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What we did

« Brand Visual Identity

« Packaging Design

« Point of Sale

- Signage

« Marketing Strategy & Planning
« Merchandise and collateral

— BREWING CO. —






Glen Education

Glen Education (previously Glen Eira Kindergarten Association -

GEKA), is a not-for-profit, early years management organisation.

Providing professional management for commmunity
kindergartens, removing the need for, and administrative
burden on parent volunteer management.

What we did

+ Key Stakeholder Engagement
« Brand Identity Refresh

« Annual Report

+  Website

- Postcards

+ Merchandise

ANNUAL
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Respect

Glen
Education

Glen
Education

Growing People

GLEN EDUCATION

VALUES

When Glen Education (then GEKA)
was established in 2012, a set of five
core values were established for
the organisation. These included:
Respect; Authenticity; Integrity;
Community; Celebration.

It was important for staff, children,
and their families to understand how
the organisation was going to grow
and develop, by articulating what
was important.

Throughout the next decade, these values played
an important part in building a positive culture
within the organisation, and how we approached
opportunities and challenges along the way.

Throughout our rebranding from GEKA to Glen
Education, multiple consultations took place with
our key stakeholders. The word ‘excellence’ was
used repeatedly to explain the work that we do. It
was important to capture this feedback as part of
our re-brand. We know that values are over-arching
- they act as a guide to how an organisation should
approach everything it does and its interactions.

As a result, Glen Education added a sixth value -
excellence - to further describe what is a priority in
helping us to create the type of values we want now
and into the future.

In our 2022 annual report, we have used our values
to showcase the work that we do.

Community Celebration Excellence

Growing People Glen Education | Annual Report 2022

‘Glen Education | Annual Report 2022

A

Chief Executive Officer
Glen Education

skolasa@gleneducation.org.au
0427010186 039570 5866

Virginia Park Level 1, 2 North Drive
236 - 262 East Boundary Road
Bentleigh East VIC 3165

Yy Glen

% Education

gleneducation.org.au

'
Y, Glen

N/ Education

OUR VISION
The leading provider
of innovative,
professional and
inclusive early years
education that
delivers excellence
in learning

7 4

The yellow bulbine lily is native to the
Glen Eira region. It is represented in
our new logo in recognition of our
roots and to symbolise our growth in
Glen Eira and beyond.




Vertigo MTB

Vertigo MTB supplies cyclists with everything they need to
discover Tasmania's temperate rainforests; from quality
mountain bike hire to daily uplift shuttle services, and group
adventures.

Gosh worked with the Vertigo team to develop a brand that
truly reflects their adventurous nature.

What we did

« Brand Identity Development

« Merchandise Ride tops

- Brochures

«  Website Design & Development

» vertigomtb.com.au

N

VERTIGO MTB 0
Ride Blue Derby like the locals

Toapian

Vertigo MTB is a family owned and operated TouRIst

business providing everything you need to find ]
your flow in Tasmania's temperate rainforests.

We love riding the Blue Derby trails and our focus is on
supplying top-notch equipment and local advice so you

can make the most of every ride. You may be a total

newbie or a seasoned pro - either way, we're stoked

to help you hit the trails.

The crew provides quality mountain bike hire, daily uplift
shuttle services, skills clinics, group packages and more for all
levels of MTB experience. Get in touch and get riding sooner
on your own fun and fast-paced Blue Derby adventure.

Go online or call us to book aride!

Ride with Vertigo MTB Tasmania
Your local link to Blue Derby

_vertigomtb.com.au

LEGENDARY BLUE DERBY
World-class adventures

Mountain bike riders are roaming from across the
globe to ride the award-winning Blue Derby trails
located in Tasmania’s north east. Every trail and

every ride is unique, offering gritty challenges for

all experience levels and the chance to escape into

true wilderness. Get rolling under towering ferns,
expand your skills on thrilling technical trails and

take in epic scenery that will stay with you forever.

There is over 100 kilometres of single track to
explore, so let’s rock and roll!

COME
IDE
5“‘“

Uplift Shuttles

Blue Tier, Atlas and Black Stump -
we'll get you to the top of Blue Derby’s
best trails. The rest of the ride all
comes down to you.

Bike Hire

Our premium mountain bikes are
primed for your ride. We equip expert
MTB riders, beginners and even the
kidlets with quality gear.

Beginner Options

Never ridden amountain trail? No
problem! The team can have you set
up with bikes, transport and local trail
knowledge in no time.

S| Clinics

Pick up skills and hone your techniques
with our friendly PMBIA-Accredited
instructors. We have MTB riding clinics
for all experience levels.

Guided Rides & Walks

Discover secret spots and favourite
trails with our local guides, either on
wheels or by foot. We love sharing the
spirit of the Blue Derby trails.



https://unglobalcompact.org.au
https://www.vertigomtb.com.au

Harbrae Herefords

Harbrae Herefords is located 24km east of
Albury Wodonga set upon the hills of Talgarno,
Victoria, overlooking Lake Hume (Murray River).
The family run business approached us to help
take their offering to the next level.

What we did

+ Logo/brandID

+  Website design and UX
- Cattle Branding Iron

- Merchadise

- Truck Signage

» harbraeherefords.com.au

Luke & Nina Harris

Harbrae Herefords
Talgarno, Victoria

P: 0417 865 511
E: info@harbraeherefords.com.au
harbraeherefords.com.au



https://vimeo.com/manage/videos/453149318/36ba4ec741
https://vimeo.com/manage/videos/453149318/36ba4ec741
https://harbraeherefords.com.au

Fitted For Work

Since 2005, Fitted for Work has transformed the lives of
more than 20,000 women. As a not-for-profit organisation
and the first of its kind in Australia, it's mission is to assist
women experiencing disadvantage to get work and keep
it. Our role was to refresh the brand identity and assist
the organisation in communicating it's mission to target
audiences and key stakeholders.

What we did

« Annual Reports
- Direct Marketing Campaigns
Postcards

: Digital media assets Fitted fOI‘ Work

FITTED
FOR
WORK.ORG



Coal Coast Magazine

Coal Coast Magazine is a printed and online guide for exploring the vibrant life
and culture in the lllawarra, including Wollongong, Kiama and Shellharbour.

Gosh Creative produce the A5 printed issues and developed the website where
articles are posted by the client.

Whatwe did

- Magazine design
+  Website design and build

» coalcoastmagazine.com

LOCALFOOD
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partner, Emma (of Miller's Local Bakehouse),
Yon owned and operated the beloved
Sandygoodwich in Wollongong for years (there
was public outcry when the doors closed),
before opening its offshoot Eat at Sandy's in Bull,
and then moving onto sous and head chef roles
at Robertson Pub, The Deck at Ryan's Hotel and
Resin Brewing, to name a few. Now at Chiba
Nights, Yon's impressive expertise are really on
show. Having served up countless cuisines in his
30-year career, Japanese was one he hadn't had
much experience with, in a professional setting
at least. And yet, the food at Chiba Nights is
remarkable. . truly something special

“Ive cooked in many diferent restaurants
and many different styles of food within those
establishments. But Japanese has been one of
those things that slowly worked its way into my
head says Yon.“I've been to Japan twice now,
and the food has been of great interest since
that first trip, roughly |3 years ago,so I've been
dabbling for a while.”

ERTH ERIEAVWARRAS
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When Yon first had a proper go at Japanese
cuisine, he owned Sandygoodwich, so he had
the time, access to ingredients and equipment
that he needed to try to make ramen. And that's
what he did."l was also lucky enough to be in
the company of an absolute ramen fanatic, my
partner Emma;” he laughs.Together, we worked
on the bits and pieces for a while until we
thought we had a pretty good product Then we
put it on the menu in the cafe.”

In 2019, the pair hosted a ramen pop-up bar in
Wollongong's Globe Lane, during which time
they also trialled a few other dishes lie charcoal
grilled fish collars,“one of my favourite dishes on
the Chiba Nights menu;” says Yon.

SPOTLIGHT

And now a fan favourite among Chiba Nights
customers, too."The ramen is an obvious
crowdpleaser.” adds Chris."But the hibachi grilled
fish collars get a lot of comments as does Yon's
take on an lzakaya classic — the katsu sando!”

The menu which boasts other star dishes like
Nasu Dengaku (miso glazed eggplant), yakitori
and deep-fied lotus root crisps — so simple yet
5o moreish — was created by Yon as a modern
take on traditional Japanese dishes, featuring bold
Asian flavours and showcasing the beauty of
fresh produce, sourced locally wherever possible.

“We absolutely do our best o support local
businesses,”says Yon."All of our meat comes
from Hasties Toptaste Meats in Wollongong,
The seafood comes from Harley & John in
Fairy Meadow — they supply us with sustainable
seafood, and | have been working with them for
10 years.Vegies are supplied by Leisure Coast
Fruit & Deli, who stock local growers.
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good things take time

FIND OUT WHY THE SLOW FOOD MOVEMENT IS GOOD FOR US
AND THE LOCAL COMMUNITY.

Words Hayley Griffiths
Imoges Ashley Mackevicius
Lucy and Richord King
and Simone Coleman

More and more people are deliberately
seeldng out food grown and cooked the

‘old fashioned’ way - swapping quick and Doctor Verena Raschke-Cheema, a specialised

«convenient for slow and local. The original
slow food" terminology was coined in 1986,
when Carlo Petrini from Italy created an
organisation (in response to the opening of a
fast food restaurant near the Spanish Steps)
and it has since spread worldwide.

Closer to home, businesses and growers are
doing great things to give people choice when it

comes to buying their food and supporting local.

Nutritionist and Kinesiologist says, “eating is not
just about sustenance; i's about connection and
nourishment. Slow food reminds us to savour
each bite and appreciate the journey from sl
to plate.”

One such business that encapsulates the

essence of this movement is Slow Dough, an
artisan sourdough bakery in Kiama. Founded by
Richard and Lucy King in 2023, the couple say

it's centred around the philosophy of “slowing
down and bringing people together around good,
wholesome food:" It was Covid-19 lockdowns
that led them on this career change,

"By sy ko sudlnance, T b conneclin
and woanshneil. Ghur God remindy ws T saponn each, bz
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https://coalcoastmagazine.com
https://coalcoastmagazine.com

One Tribe Consulting

One Tribe is an employee engagement and communication agency based
in Melbourne.

They asked the Gosh Creative team for a website that captured their
experience and approach. The site we designed is a clean, full screen
experience highlighting thier key objectives and goails. It included a
workshop post and blog post custom functionality.

What we did

« Visual Identity
- Stationery and templates
«  Website Design & Development

+ Development of a Workshop and Blog post feature that links to their
social accounts.

» onetribeconsulting.com



onetribeconsulting.com
https://www.onetribeconsulting.com/

First Super

First Super was founded vyhen t.hree industry super fundg merg'ed in ngy 2008. Their @ FIRST @ FIRST @ FIRST
members work in the furniture, joinery, pulp, paper and timber industries. Gosh has super E2 super E2 super E=
been working closely with the internal marketing and membership team to produce
a variety of comm's to members and re-designed the member statements and
produce the EDM templates.
What we did
+  AdlInserts showing members super projections
+ Annual statement design templates
«  EDM HTML templates
« DLInserts
- Digital marketing campaign designs
Full Time Full Time Full Time
Your annual super Your annual super Your annual super
update 2022/23 update 2022/23 update 2022/23
September 2023 September 2023 September 2023

@) FIRST

super

Welcome to

First Super

me]

t Super! We're delighted to have you join us. First Super puts

« lp you.
account. Lets get you started.

Set up your new account
Download the app
o

@ FIRST
super BS
» @R

Be part of an award-winning Grow your super Invest with

super fund with dedicated
regional service. and save on tax the Best.

ccounts to save
ints, you're paying m
rit? U

nee
combine any super in your name.

Find and combine your super

Let us know who you want to receive your super

tomatically form part of your estate in the event of your
apply. Let us know who you want to receive your super and
jhen you pass away.

Choose your beneficiaries

Invest your super your way

Turn your super into a tax-free
@ERST | income with our Retirement

. Income account.
Invest with

the BeSt- Let's team up @ ELRPSCTI'

opton.
ation
Review your investment choice




Member Number

Account Number 57895247880

Tax File Number Supplied

Dear {First name} {Firstnam@}
your pension balance
Welcome to your 2022/23 annual statement as of 30 June 2023 is:

We recommend that you take some time to read your statement.

Please check 'Your Transaction Summary’ to ensure payments

made within this period are correct. Also ensure that your $6 32 '1 23 ° 59
personal details are correct, particularly your address and phone
number(s), and that we have up-to-date nominated beneficiary

details for you. Your account overview
If you have any questions or need to update your details, Opening Balance $598,030.00
contact the Member Services Team on 1300 360 988 or Net Investment Return $860.00
mail@firstsuper.com.au.
Other Transactions $0,000,000.00
Thank you for being a First Super member.
. Direct Fees and Costs $0,000,000.00
Yours sincerely,
Government Taxes $0,000,000.00
Closing Balance $0,000,000.00

Bill Watson

Make sure your super
is working hard for you
with a Retirement
Health Check.
In just 30 minutes a Retirement Health Check with
one of our Financial Planners* can:
+ Tell you how long your super and other savings
are likely to last
+ Consider any planned expenses
Discuss ways to boost your super
Participating members say:
“This is exactly what | needed to know.”

There's no extra cost - it's covered as part of your
Fund membership.

m To book, visit
t—=— firstsuper.com.au/advice/

retirement-health-check/

*First Super Financial Planners are authorised representatives of Industry Fund Services Limited (ABN 54 007 016 195, AFSL 232514).

21300360988 [ firstsuper.comau & mail@firstsuper.com.au Page 10f 6

n " n Your Investments

As at 30 June 2023 your account

balance was comprised of these @ Balanced (Default) 0.00%
investment components. @ Sharesipits 0.00%
® Growth 0.00%

$100,000.00
Conservative Balanced 0.00%
Cash 0.00%
Total 0.00%

Investment Switches

You can make an investment switch  Your starting investment allocation as at 1 July 2022 was as indicated below:

by completing an Investment —— e ——
Choice Application Form. DATE | BALANCED | PLUS | GROWTH | BALANCED CASH
If you made any investment

switches during the year to 30 June
2023, they are shown in this table.

01/07/2022 000% 000% 000% 000% 000%

If you made investment switches, they are detailed below:

SHARES CONSERVATIVE
DATE BALANCED PLUS GROWTH BALANCED CASH

00/00/0000 000% 000% 000% 000% 000%
00/00/0000 000% 000% 000% 000% 000%
00/00/0000 000% 000% 000% 000% 000%

First Super Crediting Rates 2022/23 and Prior Periods

SINCE INCEPTION
INVESTMENT OPTION 1YEAR 2YEARS 3YEARS 5 YEARS 10 YEARS INCEPTION DATE

Balanced (Default) 10.14% 5.54% 8.99% 6.51% 8.37% 7.46% 18/3/2005
Shares Plus 14.36% 6.83% 12.52% 8.53% 10.87% 8.56% 1/7/2005
Cash 3.23% 1.78% 1.37% 1.59% 2.24% 3.31% 1/7/2005
Conservative

Balanced 7.50% 3.92% 6.25% 4.95% 6.68% 6.16% 1/7/2008
Growth 12.72% 6.40% 11.03% 777% N/A 9.60% 10/8/2013

Investment Returns for 2022/23

The investment performances shown above are the compound average effective rate of net earnings for each of our investment
options for 1, 2,3, 5and 10 years to 30 June 2023. Our investment returns are net of indirect fees and costs and tax but are gross of direct
fees and costs.

These performance figures are not the investment return of your own personal account with us. Your personal return may be different
depending on when you joined the Fund, transactions, fees charged and investment switches.

Past investment returns are not a reliable indication of future returns.



Artis Advisory

The site was developed on one page and the design uses a simple, clean
colour scheme. Hiding text within toggles and accordian boxes showcases

that you can create in-depth text pages, while keeping the overal design
clean and creative.

What we did

« Brand Visual Identity
« Website design and development

» artisadvisory.com


artisadvisory.com
https://www.artisadvisory.com/

Workplace Wellness Australia

Workplace Wellness provides proactive programs for the prevention and
early resolution of workplace and personal issues.

They wanted a website that reflects the nature of their current-day business
and a members only portal where organisations can give employees access
to information and interactive wellbeing resources.

Whatwe did

- Website Design & Development

« Development of a‘Members Only’ online
portal where employees have access to:

Newsletters
Fact sheets

» workplacewellnessaustralia.com.au

- Podcasts
- Videos



http://workplacewellnessaustralia.com.au/

UN Global Compact

As a special initiative of the United Nations Secretary-General, the UN Global
Compactis the world's largest corporate sustainability initiative, based in over
160 countries and more than 60 Local Networks. Endorsed by chief executives
globally, the UN Global Compact supports companies to:

- Do business responsibly by aligning their strategies and operations with Ten
Principles on human rights, labour, environment and anti-corruption.

« Take strategic actions to advance societal goals — such as the Sustainable
Development Goals — with an emphasis on collaboration and innovation.

What we did

« Annual Reports

- Business Guides / Reports

- EDM Design & Development
« Digital media assets

Fiona Reynolds
Board Chair

Global Compact
Network Australia

876 | P +61 (0) 491 234 061
globalcompay

Linkedin.com/in/fionareynol ainability,
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onetribeconsulting.com
https://www.onetribeconsulting.com/




Lloyd Sage

Lloyd Sage are a boutigue design studio
located in Echuca Moama. They came to
Gosh Creative requesting a full redesign of
their existing collateral. We felt the current
brand mark could do with a revamp, so
went ahead with a full top-to-bottom re-
brand, including logo, proposal and quote
documents, folders and the website.

What we did

« Brand Identity Development
« Full Collateral design
+  Website Design & Development

» lloydsage.com.au

Capabilities

Inspired by
brave design.

Mark Lloyd Director

03 5480 6621
mark@lloydsage.com.au

Lloyd Sage

284 Hare Street,
Echuca Victoria 3564

At Lloyd Sage we are inspired by
brave design and committed to
providing innovative, considered,
sustainable and brilliant ideas
that bring building projects to life.

b

sage

— @ Lloyd Sage

Lloyd Sage

Lloyd Sage

Lloyd Sage



http://www.i-sanitize.com.au
lloydsage.com.au
https://www.i-sanitize.com.au/home
http://lloydsage.com.au




Target Learning and Development

Develop brand assets and video content for online
learning platform sum total to engage employees via
online training.

What we did

« Brand guidelines for Target Learning

+ HTML Course notification design and development
« Email and course certifate templates

« Animation

« Video Filming & Editing


https://vimeo.com/manage/videos/453149318/36ba4ec741
https://vimeo.com/453149177/ce2956a6e6

Meat Industry Employees’ Superannuation Fund

The past financial year has been another challenging year for all of us. We're pleased to report that we've delivered
a year of investment performance consistent with strong long-term returns. Here are some of the highlights for the
year to 30 June 2024.

If you would like to find out more, then please take a look at our Annual Report on our website miesf.com.au, or get a
FREE copy by calling us on 1800 252 099.

ﬁ Meat Industry Emplo

Superannuation Ful

MIESF is a superannuation funds with over 17,000 members
and $1,050 million in net assets as at 30 June 2024. The Fund'’s
members are primarily part of Australia’s meat industry.

ANNUAL

. . . . NET MIESF MYSUPER COMPETITIVE YOUR SUPER CHANGING HERE TO HELP
Gosh Creative have been working with the MIESF team since SNAPSHOT PERFORMANGE*  PASSESTHETEST ~ FEESCONTINUE  CONTRIBUTIONS  YOURJOBOR P
1-YEAR RETURNS ©Once again MIESF Our goal s to deliver INCREASE GOING INTO decades, MIESF has
MySuper passed the strong returns with From 1 July 2024 the RETIREMENT? been supporting

6.0% p.a. MySuper
6.6% p.a. Pensions®
12.9% p.a. High Growth
S-YEAR RETURNS

workers in the meat
industry across
Australia and continues
to deliver solid returns,

Your Future, Your
Super performance
test. This means.

competitive fees,
annually and over the
long term. Annual Fees
for MIESF MySuper

amount of super
contribution that your
employer is required to
pay increased to 11.5%

2020 and have been rolling out the existing brand materials,
annual reports and forms.

If you're changing your
job. you can keep your
super money working

30 JUNE 2024

. for you with MIESF
APRA, has assessed were ranked median, of your ordinary time e competitive fees and
6:6% p.a. MySuper i Y teling v personalised service.
MIESF MySuper as meaning they were earnings, This means oy ot S s
7.3% p.a. Pensions® “Performing’ over ten in the middle of the Speak to our member

you'll have more super
for your retirement.

your chosen fund. Our
member services team
can help you to do this.

services team for
general assistance with
managing your super,
your insurance cover,

or your super pension.
Callus on

1800 252 099 or

(03) 9662 3861 Monday
to Friday during
business hours.

years to 30 June 2024, 57 MySuper products
tested by APRA in the
Your Future, Your Super
performance test for
30 June 2024.

8.0% p.a. High Growth

YOUR PERFORMING
SUPER FUND

the Your Future, Your Super
7.3% p.a. MySuper performance test online
81% p.a. Pensions*

87% p.a. High Growth

If you're thinking
about retiring, we offer
pension products that

: . can help you with your
Past performance is not a reliable etromont plan Adk

indicator of future performance. us about our Pension
Please refer to your enclosed annual product.

at the ATO website.

Whatwe did

Returns are net of
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For the year ending

I am proud
to report on

Investment a period of

Update resilience,

3 0/ growth and
The financial year ending 30 June 2024 finished on a positive note with share markets producing .

L) o p.u.* high double-digit returns ranging from 12.1% for Australian shares to 19.9% for international shares, Welcome to MIESF commitment

whilst the US technology index, Nasdag, was up over 30%. This helped MIESF deliver an overall net to excellence
MIESF MySuper return of 6.0% for its MySuper product, however the major drawback to returns experienced by
most superannuation funds was exposure to property, in particular, office buildings where property
net average annual values fell by approximately -15% during the year. The high borrowing costs and office workers not

return over the 10 yea returning to their offices has resulted in a second year of big falls to the value of property assets.

Secretary and Chair Message CEO Message
We're very pleased to report that MIESF has delivered solid investment returns# for its MySuper,

High Growth and Pension members, in a period where market volat ty remained, geopolitical risks

intensified and inflation fell around the world. US based Al related stocks drove the bulk of the

MIESF is very pleased to advise that its High Growth product produced a net return of 12.9% for the
Up to 30 June 2024 year ending 30 June 2024.

The investment context®

The financial year continued the theme from the
previous year of more volatilty, interest rates remaining
elevated but with added geopolitical risks in the middle
east and no end in sight for the war in Ukraine. The key
positive was of falling infiation around the world which
gave rise to the prospect of cutting interest rates by
central bonks. The news and hype surrounding Artificial
Intelligence (Al) continued with many technology
companies share prices reaching all-time highs

during the year. The stand out company was chip

1%...

Retirement Pensions
net average annual

of -10.4% to 30 June 2024, The decline across Office
buildings ranged from -10% to -20%, whilst Retail
properties was marginally positive.

‘What did this mean for MIESF?

MIESF s pleased to advise that the 6.0% net return for
the financial year ending 30 June 2024 for our MySuper
product was achieved from a positive contribution
from five out of the six asset classes we are invested in.
“This ranged from 4.9% cash, 7.2% fixed interest. 5 7%
infrastructure, 11.3% Australian shares and 14.2% from
-15%. More

demand and commanding over $40K per chip for their
most advanced Al chip. Nvidia's share price was up over
190% and reached o market capitalisation of over $3
trillon USD by mid-2024, making it one of the world's
most valuable companies.

return over the 10 yea
up to 30 June 2024

Whilst the wor in Ukraine continues, the Israel

P
information is provided on page 10.
Our MySuper asset allocation is based on less risk with
lower exposure to shares of 33% compared o peer
MySuper products with an average exposure to shares of
s2.5%"

Our MySuper asset allocation has a much higher

~Palestinion crisis
the threat of a wider middle east conflict becoming very.
real. Despite this geopolitical risk. the share markets
increased strongly s central banks were able to

reduce inflation significantly over the last 12 months. US
inflation is now 3.0%, down from 4.7% a year ago, and
European inflation is down to 2.5% from 5.5% a year

ago. In Australio, the inflation rate is 3 6% down from

6% a year ago. However, Australion inflation appears

o be more “sticky” which leaves the Reserve Bank with
little room to cut rates and the possibility of increasing
interest rates later in 2024. This will keep cost of living

T %

High Growth Option*
net average annual
return over the 10 years
up to 30 June 2024

property of 20%
compared to 9% for many peer MySuper products and
‘exposure to unlisted infrastructure of over 12% compared
10% for many peer MySuper funds". Our positioning
has delivered solid gross returns for the financial yeor to
30 June 2024 (as shown in the asset class return table on
page10)
Our MySuper option remoins conservatively positioned
wiith the strategic asset allocation structured for an
uncertain investment future, where protecting your
balance is our key objective.

returns in the share market whilst Office Property valuations were hit again for a second year in a
row. Everyone in our team has worked hard to produce these investment results, as well as answer

your queries and help you

1 the year to 30 June 2024, our MySuper option

delivered a positive annual return of 6.0%, and for the 10

years, an average return of 7.3% p.a. which is above the

tedlion return of 7.0% p.a. as measured in the

SuperRatings* SRSO Balanced Index Options to 30 June
4 survey.

Returns for our High Growth Option, which has 90%
invested in shares and 10% in fixed interest, produced
et return of 129% for the year to 30 June 2024, The

h your superannuation needs.

test under Your Future, Your Super MySuper reforms
require the Australian Prudential Regulation Authority
(APRA) to measure the investment returns of all the
MySuper tralio. The last

As we reflect on the 2023/2024 financial year, | am proud to report on
ommi

a period of resilience, growth, and com

ment to excellence.

Amidst a dynamic economic landscape, we have steadfastly pursued our mission to deliver strong,

test measured investment returns over 10 years to 30 June
2024

returns that support the long-term financial well-being of our members.

s you can read in
(overpage). this past year has presented both
challenges and opportunities. Global economic

We're pleased to announce that MIESF's MySuper product
P testin

objectives and has produced an average return of 87% p.a.
over the 10-year period to 30 June 2024,

Our Pension product, which is tax-free for our retired
pensioners, generated an annual return of 6.6% to 30 June
2024 and an average return of 8.1% p.o. for the 10 years to
30 June 2024, ranking it in

across Australia (similar to 2023).
Whilst MIESF remains @ small fund compared to other
superannuotion funds,we stay s o ouromof

arked by volatility, with
inflationary pressures, geopolitical tensions, and varying
rates of economic recovery from the pandemic. Despite
these headwinds, our investment strategy hos proven
robust. Through prudent management and strategic

providing a simple, low-cost, high- b
cares about its members and focuses on giving you

pension products in Australia over the 10 years, based on
pension products surveyed by Rainmaker
The big themes that dominated the year was folling

o rate

We encourage you to read about our past financial year
i this report and to call our team on 1800 252 099. We
alsoinvite you to join us at our online Annual General
Members' Meeting. We will notify you of the meeting date

and
of large US companies driving the returs significantly
in2024. One such company wos Nvidia, makers of the

oy
On behaf of the directors, we thank our management
team and staff for their hard work and dedication, and we

Up over 190% for the one year and Nvidia reached 3 trilion
USD in market capitalisation. This is more than the entire.

resulted in global shares achieving a19.9% return whilst
Australian shares returned 12.1% for the year ending 30
June 2024. Commerciol property values however, remained

their ongoing commitment,

Paul Conway

Secretary, Meat Industry Employees’ Superannuation
Fund Pty Ltd and Secretary of the Victorian Branch of
Australasian Meat Industry Employees’ Union (AMIEU,

effectively, ensuring our members'retirement savings
continue to grow.

“This year has also seen significant developments

in the reguiatory landscape. The introduction of

new compliance requirements and policy changes
underscores the importance of staying abreast of

o o prote
benefits. Our fund has proactively adapted to these

optimizing our operational processes.

Key regulatory changes included updates to the

Your Future, Your Super (YFYS) performance test and
enhanced transparency measures. We have embraced

the superannuation system.

you with
your financial decisions.

Looking ahead, we remain vigilant and adaptive to the.
evolving economic environment. Our strategic priorities
include continuing to deliver competitive returns,
enhancing member engagement, and reinforcing our
leadership and voice in the industry.

We are also exploring innovative investment
opportunities that align with our values and offer
potential fo signifcant long-term growth.

You, please know that ifyou need us. we are hapy to
help - as we have been for over 40 year

In closing, | would like to extend my hemlfe\!gmmude
0 our members, staff, the Australasian Mea

Employees Union, our particinating employers and ol
our partners for their unwavering support and trust.
Together, we are building a brighter financial future.

for all. AS we navigate the year ahead, we.

commited 1 our mission and ingpred by the collective
strength of our community.

Thank you for your ongoing confidence.

Itis @ great honour to serve you,

pressure up for many Australian OurHi with to shares inpon or Union). of governance, transparency, and accountability P
Returns are net of investment related fees, o (both Australian and international) and 10% to fixed o 10% t 15% for the financiol year wora cammen, " Wiy,
Cots o wereapplcae) ases bt - S imaree ot Al and o, produced SPOK ISk ot roncilyeorvercemmon. embers rowel-formetana bene rom s soars i
exclude administration fees and costs. gt chares were the highliaht for commereial @12.9% net return for the financial year to 30 June 2024. ©one year result of o7 1t Mysuper product N . and efficiently managed fund. Kathe Kaspar

Bioperty valss contived e decin rom the Tiis otion Ui or thoss o s ars s hich makesup oprosimatey 95K of louraste o0 Chs ke Out membersoroc hehecrt of veriing e do Over GO

Previous year with the Property Index posting a decline %o take on more risk, more volatiity and have a long- Independent Chairperson the post year, we have enhanced our member services Meat Industry Employees Superannuation Fund

“Not available to spouse members or pension membe

“Pacasnots e erorance ok reloblenclctoof ure perfomance, MIESFsrstumaare et ot
trelat ts)

i e “Source: APRA Quarterly MySuper Statistics (30 September 2025)

term investment horizon.

o deliver low
cost for more than 30 years.

ployees’ Fund Pty Ltd

SR50 MySuper indext0 30.

guidance. Our site visits and educational material has.
been well-received, reflecting our ongoing commitment

Umar Shadid,
MC Herds

-

Meat Industry Employees’
Superannuation Fund




Biosis

Biosis (formerly Biosis Research) is a specialist cultural and natural heritage
consultancy. Two senior managers bought the business from their predecessor with
a desire to modernise and re-launch the brand in order to increase and diversify the
client base, increase the breadth of projects and win more tenders.

What we did

« Strategic Marketing Workshop

« Brand Positioning, Visual Identity & Key Messaging
- Marketing Collateral Content, Design & Artwork

+ Proposal & Report Design & Template Creation

+  Website Content, Design & Development

- Office Signage & Interior Branding

« Vehicle Livery

«  Staff Uniforms

« Advertising Design & Artwork

+ Public Relations

» biosis.com.au



http://biosis.com.au
http://biosis.com.au
http://biosis.com.au

Biosis...continued

# biosis



Office Boy

Office Boy are one of Melbourne’s most
respected commercial fit out companies. A
commercial builder with extensive experience
across diverse industries, delivering office and
retail fit outs. Gosh delivered a brand identity,
collateral and website that enabled them to truly
showcase their offering.

What we did

+ Logo/brand refresh

+  Website design and UX
« Sales brochure

« Internal templates

» officeboy.com.au

CFFICE BOY "E'AND FITOUT SOLUTIONS
HE,

ALTH
ENVIRONMENTS

MEDICAL | DENTAL | HEALTH | COSMETIC | PRIVATE PRACTICE | ALLIED

CFFICE BQY

WORKPLACE
ENVIRONMENTS

CFFICE BOY

r

DESIGN.
BUILD.
DELIVER.

CFFICE BOY

WORKPLACE
ENVIRONMENTS.


http://www.officeboy.com.au

Teeth On Wheels

Teeth on Wheels provide an on-site dentistry service to
schools and childcare facilities within the greater Melbourne
and NSW area.

We've done some really fun work with Teeth On Wheels and
have partnered with them from inception over 12 years ago,
helping them with brand rollout, video production, website
build and design and complex patient e-forms.

What we did A positive + FTUN

dental experience

At Teeth On Wheels, we pride ourselves on providing
the highest-quality dental treatment while making it
fun, positive and memorable for children.

« Brand Visual Refresh
Educational Video Production
Photography Shoots

+  Website Content, Design & Development

Online Patient Forms and Admin Area
Brochure Design & Artwork

@ TeethOnWheels’

AUSTRALIAN DENTAL
ASSOCIATION

» teethonwheels.com.au

| | » h

oV
TeethOnWheels’ v


https://teethonwheels.com.au/
http://denimsmith.com.au
https://vimeo.com/236358686
http://www.teethonwheels.com.au

Fliter Your Future

Filter Your Future provides free education programs
for schools to reduce the incidence of preventable
chronic diseases. Gosh was proud to facilitate Filter
Your Future with a logo and brand, a professional
introduction video and all the education assets to
help bring their goal to life!

What we did

« Brand identity

- Welbsite Design & Development
« 3 minute Introductory Video

+ Newsletters templates

« Fact sheet poster

« Brochure

- Forms

» www filteryourfuture.com.au

HEALTHY KIDNEYS
EDUCATION PROJECT

n FILTER
FUTURE ?

.com.qu

l

PROUDLY D ATA.
SPONSORED -
BYDATA AR


http://workplacewellnessaustralia.com.au/
https://vimeo.com/291064427/155a5cf630

ALLG

Australasian Leukemia and Lymphoma Group
(ALLG) delivers significant scientific outcomes to
assist in the treatment of blood cancers. They
were in an exciting phase of growth and evolution
- with new offices, a larger team of talented and
committed individuals, an expanded Clinical
Trial Centre, the Discovery Centre, a collaborative
initiative via the Trial Enablement Program (TEP)
and increased efficiency, data accuracy and a
more environmentally friendly approach with
paper-free electronic Case Report Forms. With
the increased capacity of the organisation, focus
shifted to further develop strategic partnerships,
increasing engagement with members and

key stakeholders, enhancing fundraising and
philanthropic support and raising the profile of
the organisation, in addition to implementing
successful clinical trials. Gosh Creative worked
with the team to develop a new website that
better reflected their strategic goals and
delivered all functional needs.

What we did

Website Design & Development




Nexus Psychology

Nexus Psychology provides counselling and
therapy services for children, adolescents,
adults, couples and families through exceptional
psychologists based at practices in a number of
locations across Melbourne.

The immensely capable Directors of Nexus have
successfully built the business over a number
of years. They engaged a series of providers
to assist with the design and development

of their website and found themselves in a
situation that was untenable, preventing

them from progressing towards a resolution.
ThinkHatch Consulting and Gosh collaborated
to save the day and much to the delight of the
Nexus Directors we facilitated a swift and cost-
effective resolution of their website design and
development.

What we did

«  Website Design & Development

» nexuspsychology.com.au


http://www.themindfulmum.com

HoxtonMP

Hoxton MPM provide a full suite of services

for doctors and medical practices including
outsourced reception, consulting and billings,
with their own Apps, integrated tecdology
offerings and strategic partnerships. The benefits
of their vast offering need to be easily and
clearly understood by their market and potential
customers in a way that makes benefits tangible
and relatable. Gosh worked, alongside Think
Hatch Consulting, to develop a professional
brand identity and a website with customer need
atits core.

What we did

«  Website Design & Development

MPM

THoxton



Officeworks Learning & Development
Explainer Films

Gosh project managed and developed scripts,
design and video content for Officeworks g& @ m %
operational learning platform.. This new learning

format raised engagement and participation to
levels never before seen within the organisation.

Food waste Commingled Soft plastics General

What we did ocshere prercn S gots here waste

goes heve

« 35x3 minute videos were created on
numerous topics

« xbyvideos produced each month for 6 months

« Character illustration and design

« Scriptwriting

« Voiceovers

« Renders and animation

« Provision of key visual finished artwork;
characters, icons and images, that then
created the basis for new Learning styleguide
and materials.



https://vimeo.com/680690128/4466f7fd52
https://vimeo.com/680719873/c137f3309d
https://vimeo.com/680690296/9f31cf2fb4
https://vimeo.com/680700965/74be5a2733

Merricks Capital

Gosh developed a refreshed logo and brand identity,
including sector iconography, new corporate collateral,
template design and digital banners and screensavers.

What we did

« Logo/brand refresh

« InDesign working templates

« PPT Presentation templates

« Powerpoint and word templates

« Brochures

- Digital Banners and screen savers

MERRICKS

MERRICKS

A Hard Asset Investment Specialist.

Agriculture
Finance

About Us

14

Years experience
Established in
2007

$5 Billion
in global
investment
opportunities

$250 Billion

of securities and
commodities

MANAGED OVER TRADED IN EXCESS OF

Mission Statement— Our mission, in partnership with our investors, is
to i to deliver i returns by providing i ive capital
solutions across agriculture, commercial real estate and infrastructure.

ﬁﬁ CAPITAL

MERRICKS

CAPITAL

A Hard Asset Investment Specialist.

Front
Cover




Frontier Economics

Frontier Economics helps companies with

their biggest challenges - market strategies,
regulatory reviews, and competition inquiries.
And help governments design innovative policies
and regulatory systems.

Gosh have worked alongside the Frontier team
for many years, through two iterations of their
website including custom functionality to
support their changing needs and growth.

What we did

« Logo/brandrefresh

«  Website design and UX

+ EDMdesign

« Internal report templates, powerpoint
template
and word template.

» frontier-economics.com.au

frontier


http://www.frontier-economics.com.au

Garden Of Eden Nursery

Located in the old Albert Park Railway Station, The
Garden of Eden Nursery has been a part of the Albert
Park community for over twenty years. They wanted

a brand that reflects the nature of their current-

day business and a suite of marketing tools that
accurately positions their offering in the minds of their
diverse target audiences.

What we did

« Brand Positioning & Visual Identity
Integrated Marketing Planning (print, online, social
media, in-store)
Marketing Collateral Design & Production
Photography Planning, Shoot & Post-production

« Building Signage Design, Production & Installation
Website Content, Design & Development
eDM Content, Design & Development

» gardenofedennursery.com.au

his

GARDEN
o EDEN

GARDEN ¢ EDEN

NURSERY

1R


http://gardenofedennursery.com.au
http://gardenofedennursery.com.au
http://gardenofedennursery.com.au




Direct Mail Marketing

Not ‘just’ a traditional mail house, Direct Mail Marketing (DMM)
is an industry leader providing mailing solutions tailored to the
needs of individual businesses across Australia. They came to
us needing a brand refresh that better reflected the changes
in tecaology and thier new offering - mail re-invented.

Whatwe did

Brand Visual Identity
+  Website Content, Design & Development
Marketing Collateral Content, Design & Artwork
Proposal & Report Design & Template Creation
« Outdoor signage

dnrmv

flexible innovative solutions


http://www.directmm.com.au/%23home

Calvino Coffee

Calvino Coffee delivers quality coffee and snacks within service
centres on major arterial roads inbound and outbound from
Melbourne. With an existing brand, 12 sites and a loyal team

of store managers, the legendary leaders of Calvino Coffee
recognised that it was time to invest in marketing in order to
grow the business with the view to expand and eventually
franchise.

Gosh, in collaboration with Think Hatch, have supported the
organisation through many years of growth.

What we did

+ On-site Sighage & In-Store Point-of-Sale Design
Brand Enhancement
Seasonal Promotions

calvino coffee”

calvino coffee”

your route to quality coffee your route to quality coffee

calvino coffee”

FUEL

YOUR
DRIVE

25%"

OFF ALL
Spm - 9pm | GoFFEES
Saturdays

See the best cars.
Enjoy the perfect coffee.

*This discount applies to purchases at the Eastlink Inbound site only.
It cannot be redeemed in conjunction with other special offers.

your route to quality coffee

calvino coffee-




Morrisons of Glenrowan

“I loved how well Renae and Damien understood our brief and how quickly they were able to develop a user friendly
website that we could easily update ourselves, along with a suite of associated collateral.

Following this positive experience | briefed in what | thought would be a really difficult piece of work - refreshing the
brand for my family’s winery business. This included sensitively handling an existing logo and moving away from a
long standing and outdated label design.

| told GOSH the story of our family business and they interpreted this beautifully. They were able to deliver a well

thought out package including a sharpened up logo, beautiful photography and a stunning website - and mum and
dad are absolutely thrilled with their new brand.”

Maxine Morrison
maxine@maorrisonswinery.com.au

What we did

« Brand ldentity Development

+ Packaging design

+ Photography

«  Website Design & Development

» morrisonswinery.com.au

the Siége . .
shiraz durif ~shiraz shiraz
o viognier :

P

M

of Glenrowan



http://www.morrisonswinery.com.au

Flying Fox

Flying Fox programs offer Campers and Buddies a range of
fun-filled experiences and connection in a warm, safe and
supportive environment .

While the logo itself was to remain, our challenge was to bring
this to life in print and digital applications.

What we did

+  Capability Statement

+  Website design and UX

- Digital media assets

«  Flying Fox Fun -A-Thon fundraising event
+ eDMtemplates

» flyingfox.org.au


https://www.flyingfox.org.au

LIFE CHANGING

We are as motivated as ever to
expand our programs to provide
opportunities to those on our
waiting list and beyond.

1. The Need

Why Flying Fox? ”EKE’S h’”

Everyone deserves to have plenty of
opportunity to make friends and have fun.

Flying Fox is a great place to be right now! Our buddies.
staff, board and everyone in between have been
working hard over the past year to provide incredible
opportunities for young people with a disability to have
fun and make friends. We've been readying ourselves
for further growth and have been exploring all sorts of
exciting opportunities. We're excited to share so much
of the good stuff that's been going on within this report.

In amongst the good. we recognise that there remains
an overwhelming need for programs like ours.
Loneliness and social isolation are prevalent within
the lives of so many young people with a disability. We
receive feedback every day encouraging Flying Fox to
grow to provide more regular social opportunities and
to support our campers to get out and about, especially
during difficult times like school holidays.

We have an extensive waiting list for two main
reasons:

‘We are as motivated as ever to expand our programs
to provide opportunities to those on our waiting list
and beyond.

In the meantime, we have done so much over the
past year that is worthy of celebration. The many
successful camps. our growing relationships with
special schools and other partner organisations and,
of course, our incredible 5th birthday party stand out
as highlights. But what stands out most for me are the
friendships that have developed between buddies and
campers. Every day, Instagram is filled with photos of
campers and buddies hanging out outside of camps,
demonstrating that Flying Fox is playing an important
role in creating those connections and breaking

down barriers between people with a disability and
mainstreamn society.

The past year has seen us grow in sophistication as
an organisation, as well as in our reach and impact.

We are incredibly grateful to our generous supporters,
partners, staff, board, buddies and campers who are
all so passionate about Flying Fox and who all play
such important roles in making our organisation what
it is today.

1. Flying Fox camps offer a unique and special
experience. They're run by young people, peers
and equals of our campers, who are relentless in
their passion for inclusion as well as for fun,

2. Flying Fox has the drive and ability to provide
an inclusive environment for campers with a
wide-range of support needs. including those Dean Cohen
with multiple and complex disabilities who are CEO, Flying Fox
regularly excluded from other programs.

Thanks so much and have fun!

FLYING FOX
o =

2019 Impact Report

Flying Fox 2019 Impact Report. 2 Flying Fox 2019 Impact Report 3

3. Manifesto * . a SPRING
T ”N EDUCATIO|

We're on a mission + Programs that enhance lives

Y” Un/ L Ep Flying Fox programs offer campers and buddies a range of fun-filled

experiences and connection in a warm, safe and supportive environment.

S0¢1AL
CONNELTION

At Flying Fox, we’re on a mission to positively impact lives through
the power of fun-filled, youth-led, social interaction and support,
and everything we do is based on these core beliefs ¥

¢ BeLIoVE

that everyone deserves to have fun.

Arange of fun and engaging programs with
students and educators in schools and in youth
groups, where we explore themes related to
disability and inclusion.

Camps and weekends away for the
siblings of young people with a disability.

that life is richer when differences are celebrated.

. C training and

that through education and shared experience we can break down barriers
and encourage social inclusion throughout our community.

SOCS provides time away and an
opportunity to connect with others
who share a similar life experience
in a supportive, friendly, fun-filled
environment.

opportunities are provided to all of our volunteer
buddies, and a range of professional development
programs are available to our team

that society has a long way to go. And we are creating a place where all

people are able to hang out and make friends.

Flying Fox Education programs upskill hundreds
of participants each year whilst simultaneously
changing attitudes and perspectives on
disability in our community and beyond.

+
INSPIRING
INCLYSION .

Campers are supported by Flying Fox

trained volunteer buddies as well as
Flying Fox 2019 Impact Report 5 6 wuruflyingfox.org.au

that as energetic, passionate, driven young people, we are the most
equipped to provide cool opportunities and a world that includes everyone.

Weekend getaways for small groups of young
people with a disability:

Y QY YOY

in living the good that we hope to see in our world.
If not now, when? If not you, then who? Currently located in the holiday homes of

generous supporters.

professional support staff.

Junior and Senior camps run in
summer and winter.

Looking forward, Tova House (see p) EVERY M
ooking forward, our new Tova House (see p:
will give Shortz a permanent new home and CAK/NG Byl

allows us to grow the program to accommodate A N
those on our waiting list and more.

In a nutshell, we run the most fun activities you could think
of for a group of people who so often miss out!

Around 25 campers attend each camp.

Parent Testimonial

wuruflyingfox.org.au Flying Fox 2019 Impact Report

———r—




Alphington Grammar School

Alphington Grammar School is a private co-
educational school situated on the banks of the
Darebin Creek, less than 10 kilometres from the
Melbourne city centre.Gosh work with the team
to support all their marketing and promotional
needs.

What we did

«  Website Design & Development
- Prospectus

- Event Marketing

« Advertising

» alphington.vic.edu.au

Why
Alphington?

Alphington

GRAMMAR SCHOOL

GRAMMAR SCHOOL



http://www.themindfulmum.com

North-Eastern Montessori School

North—

Eastern
Montessori
2School

MIDDLE SCHOOL
OPENING IN 2026

North-Eastern Montessori School is located in

St Helena in Melbourne’s leafy north-eastern
suburbs. The school provides a vibrant and
nurturing environment where learning happens
naturally, and students are empowered to excel.
Gosh worked with the team to develop their
website and marketing material that reflects the
nature of their unique offering.

= Enrol now for Year 7
= Scholarships available

www.northeastern.vic.edu.au | 03 9438 3202

What we did

+  Website Design & Development
« Prospectus

» northeastern.vic.edu.au

« Event Marketing
« Advertising

North—
Eastern =
Montessori
aSchool

122

&

Introduction to Montessori
in the Middle Years

Adolescents are in a crucial stage of development, emerging from childhood
and preparing themselves for their adult roles. From a Montessori perspective,
adolescence, much like the previous developmental planes of infancy and
childhood, is a period marked by profound physical, intellectual and social
transformations. These changes are governed by the distinct tendencies

and dispositions that characterise this age group, driving the developmental

Middle
Years

Program
Prospectus

2024

milestones of the period.

The characteristics that manifest in the third
plane, adolescence, can be intense. Educators
play a pivotal role in understanding these
characteristics and addressing the unique needs
that arise during this time, removing obstacles
to individual development and, second, by
preparing an environment that meets the
developmental needs of students of this age.

Dr. Montessori believed that education is an

aid to life and a preparation for it. During the
adolescent years, Montessori students explore
their place in human society and ways they
might contribute to society. The work of the
adolescent, according to prominent Montessori
teacher trainers Camillo Grazzini and Baiba
Krumins Grazzini s to 'take an active part

both in ‘society’s productive labours’ and in

‘the regulation of its organization’. Montessori
environments for the third plane of development
provide adolescents with opportunities for self-
chosen, purposeful work aligned to manual and
intellectual endeavours with social significance
and an economic base.

In practice, this could involve integrating
real-world experiences, promoting creative
expression, and supporting entrepreneurial
initiatives with intellectual research and studies
in language, maths, humanities and sciences—
all within a framework that respects the
adolescent's need for autonomy and connection
By understanding and responding to the specific
characteristics of this developmental plane,
North Eastern Montessori will guide adolescents
toward fulfiling their potential, preparing them
not just for the next stage of their education, but
for life itsel.

he aims of the Montessori adolescent program
are to provide an educational environment that
balances freedom, discipline and responsibility
and nurtures the unique potential of each
individual. The program enables students to:

transform themselves into independent, self-
regulating, resourceful and adaptable adults
become interested and reflective observers,
good listeners, thoughtful collaborators,
critical thinkers and engaged citizens

express their own opinions, develop their
talents, make decisions and solve
problems - independently or
collaboratively - with confidence
grounded in the practical, social and
intellectual knowledge, skills and values
cultivated in the Montessori adolescent
community

contribute meaningfully, with enthusiasm
and integrity, to the adolescent
community being formed, their school,
family, and community life, as well as to
the wider society, both nationally and
globally.

dedicate themselves to their future
and the future of humanity
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https://northeastern.vic.edu.au
http://www.themindfulmum.com

i-Sanitize

i-Sanitize is a small Australion owned
business looking to keep the public clean

of germs and nasties. iSanitize focuses on
delivering quality products with great service
at affordable prices.

The came to use with a business idea, and we
helped them a with a visual identity, brand
collatoral and welbsite to turn their idea into a
reality.

What we did

- Brand Identity Development
- Packaging design
+  Website Design & Development

» i-sanitize.com.au

70%

ALCOHOL

re kne‘

ANITIZE



http://www.i-sanitize.com.au
https://www.i-sanitize.com.au/home

We create brands too
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If you have any question please contact us:

Damo | 0416780697 | damo@goshcreative.com.au
Ren | 0405 252 623 | renae@goshcreative.com.au
Sam | 0448 445 527 | sam@goshcreative.com.au
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